CH-IV/CC-IX(4-3 CH)/24
B.Com. 4th Semester (Honours) Examination, 2024 (CBCS)

Subject : Marketing Management & Human Resource Management
Course : CC-IX (4-3 CH)

Time: 3 Hours d Full Marks: 60

The figures in the margin indicate full marks.
Candidates are required to give their answers in their own words
as far as practicable.
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1. Answer any ten questions from the following: 2x10=20
Aoa el @@ @ @A I e Seg we ¢

\(aa/ What do you mean by Human Resource Planning?
AP A I [ QIR 2
Y What do you mean by Training?
el e J @I 2
\@/What do you mean by Promotion?
AT e F @A
(d) Define ‘on the job training.’
TIOR3 RE e |
\@/ What do you mean by Job Specification?
1 fffesad Tore | @@
\(D/Define Employee Development.
TG K@ 7S |
\(2¥ What is recruitment?

F AT T T2

\(ha/ What do you mean by M.arketing Research?
R el o100 @I

el

(1) Write any two advantages of product differentiation?

A ARG @ @I 4 HHa @R |

() What is Market*Segmentation?
AT Refem T 2
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\(k)/ What are the different levels of Product Life Cycle?
e Eaeveerd [ien wael § e
\ﬂa/ Write the four elements of Marketing Mix.
Retem et ol St a1 et
s(;na/ What is Branding?
IR i el
(n) What is Online Marketing?
et R e
\(o¥ " What is Labelling of Product?
AT IR 2
2. Answer any four of the following questions:
& I B1Fl desE Ted Wi ¢
WDiscuss the features of Human Resource Planning.
AP AR (Bl vl s
(—b’f Distinguish between Training and Development.
AR @ TG W AL BRI
(oY Differentiate between Job Analysis and Job Evaluation.
e Kool € e FHREE Mg ALy I |

\(,d‘{Discuss the different components of Marketing Environment.
Rede At [fen Sommefe e s

t(ér State the necessities of Packaging.
FleTEosaed aradert e |
(f) Write a brief note on service marketing.

AT Roli=a ot ol TFHre B @il |

3. Answer any two of the following questions:

TN @ (I 726 S TeI WS ¢

\La')/Discuss the functions of Human Resource Management.
AT GITFATT PR SIS B |

(b) State the factors to be considered for Performance Appraisal.
IETHMER oweg Ko Remefs Rge @

\(p')/ Explain the importance of Marketing.
[SRUCERCECIEIENIE ]

5x4=20

10x2=20

-

(d) Discuss the different factors affecting the Consumer Behaviour.
(@Ol A (OGRS (& oS FE ad REmef Sieval S |



