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CH-V/DSE-2(5-4-1)/N/25

B.Com. 5th Semester (Honours) Examination, 2024 (CBCS)

Subject : Indian Financial System
Course : DSE-2 (54-1 CH)
(New Syllabus)

Time: 3 Hours
The figures in the margin indicate full marks.

Full Marks: 60

Candidates are required to give their answers in their own words

as far as practicable.
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1. Answer any ten questions:
P! T At TR we

(a) What is repo rate?

@Al &% e
(b) What do you mean by forfaiting?
4ol I A 9E0S (RN

(c) What is venture capital?
Tl e e

(d) What is treasury bill?
@Geif et e

(e) Write the full forms of DFHIR and STCIL
DFHIR ‘¢ STCI-4z 7= Falef @l

() Distinguish between money market and capital market.
wrdd AT @ G G T AL & |

(g) What is the purpose of SEBI in the Indian Financial System?
wldred @itk a4z SEBI-F dr@iaaimel St

(h) What is primary market?
el a2

(i) What do you mean by factoring?
FFRR G0 B @2

(j) What is chit fund?
55 @@
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(k) Define mutual fund.
fepae FIe-93 S wie |
(1) What are NBFCs?
NBFCs §i?
(m) What is National Housing Bank?
AR TR TE He
(n) What is NABARD?
NABARD #?
(o) Mention two limitations of India’s call money market.

2. Answer any four questions: Sxd=20
I BIFfG AR TeF W 3

(a) Differentiate between commercial bills and commercial papers in the Indian money
market.
©Ires WA e e [ ¢ g otam W sy e

(b) ]?rieﬂy e)Splain the key reforms in the Indian financial sector during the period of
liberalization.
SAAFAR TR SO I (R 24 FHAS AT Wieaiwmy <oy

(c) Briefly explain the major components of India’s financial system.
orred e AT Al Sonef AW IR AT

(d) Define merchant banking and its major functions.
MES M P GR 97 2 IRET | e

(e) What are the differences between leasing and hire purchase?
R qAR st g AT J Fe

(f) Briefly explain the credit creation process of commercial banks.

TRy Il mive T aferal oot IR IR

3. Answer any two questions: 10x2=00
TP 75 2AesF TeF WS ¢

(a) Discuss the role of RBI in managing liquidity in the Indian money market.
SO wrdd I ©IFey FIEE RBI-9F SR STEAGA weat |

(b) De.ﬁng credit rating. What. are .its 'goal.s? _Provide a concise overviey of the SEBRI’
guidelines concerning credit rating institutions. s
G cafbe-an i@l M| 4T TS B e T @B 2RI ooy 1+3+6
il ol g R anm Tt SEBI-43

(c) Examine the role of DFIs in economic development of emerging ecop omics J;
SIS W GAT SR (e wLAiSs Sae DFI sy i o

(d) Write a note on Venture Capital Financing.

Bl JE B B @I Opl IR |
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B.Com. 5th Semester (Honours) Examination, 2024 (CBCS) o 3
: : Subject : Advertising i
3 ; Course : DSE-2 (5:4-2 CH) ¥
é (New Syllabus) :
4 Time: 3 Hours Full Marks: 60 'F
i The figures in the margin indicate Jull marks. {
) Candidates are required to give their answers in their own words |
: as far as practicable. -
i TR 2leE AN AT e | !;.’
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i 1. Answer any fen questions: 2%10=20 |
3 A Al el T e 2
i (a) What do you mean by consumer jury?
{ oel g F© Jt @R
. (b) What is ethical advertising?
| FE A2 ,
i e R . I
; (c) What is target audience? !
‘i T e FE qi? l;
1 (d) What 18 publicity? | A
o5 09 F @MAn? | - i
;1 (¢) Write (WO causes of waste in advertising. | i
| reaisicra TP o Pa G| i ;
I (f) Write twWo characteristics of advertising. ‘I g
i o o TS T i :
j' (2) What 18 moral appeal in advertising? | ',
j;‘ 1 ﬁ@“{mﬁ mf—ai\g 15“tqﬁrl %{? | 'ii
E ’ (h) What is celebrity endorsement? 'g
: -:? s SR T A E 4
E @) What is message content in advertisement? ‘ g
1 1 i 7
r : o AT RATE @S I A2 7}
; .\ Name two significant legal regularities that govern advertising practices in India. :
f' ‘ ® sl B WW%mmamﬁmmWWmm| 3
t (| Ik b
E (k) What is advertising budget? 1
| ik
: é
FE :
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(1) What is strategic positioning?
FHlEee TIREA 2
(m) What is direct marketing?
@A R B e
(n) What is ‘Call to Action’ in advertising?
R 1 5 SuieEa 7
(o) What is the significance of visual content in digital advertising?

o Reelsitt s Rea<es vy J?

2. Answer any four questions: 5x4=20
- BIFM0 2o Ted WIS 3

(a) Explain advertising as a medium of Communication between business and their target
audience.
AP 93 OIE T AT W @eliciesE N B Reiemes ik s |

(b) Explain the significance of emotional appeal in advertising.
Rl TR SiEme SIeo i e |

(c) Why is advertising scheduling vital in advertising campaign?
1 Rt STEep] Ao epitd w2

(d) State product oriented appeals in advertising.
Reisie siaifefes wiam [ge Sl

(e) State the importance of advertising planning.
e siftaame wFg OEd Rl |

(f) Mention the economic importance of advertising.

e wdinfes gy SEY S|

3. Answer any two questions:
- 75 Aesd Ted wie ¢
(a) Discuss the various factors need to be considered while selecting the advertising media.

Rt s BT FaiE P @ e Ry [Keaeal 6 d@ies ©f SeEs- @ |

(b) What factors should be considered by a company while selecting an advertising agency

10x2=20

for its marketing campaign?

el 2 e a6 Rate s1ez) v S 7T 930 @i @m Rageh
e w1 Sfver

(c) Describe the principles of good puyout for an advertisement copy.

936 Reem sefEfsa e Sl BT Mfes T FE
(d) Discuss the strength and weakness of online advertisement.

SR Rleieg «fe 8 qerolstE SEsal w0l |
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