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The figures in the right hand margin indicate full marks.

Candidates are required to give their answers in their own words
as far as practicable.
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1. Answer any ten of the following questions:
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fa) Mention any two objectives of Marketing.

Roleiea @i 2 S e It

What is Marketing Mix?
Relm S siee e

1) What is Product?
Ay FIE I@?

\,Qd) What is Personal Selling?
Jfeore R Fie

(e) What is Marketing Promotion?
Qo abig Je

&) What is Advertising?
Rrelsf Fie

(g) What is meant by Public Relations?
GG IS QI ?

(h) What is product differentiation?
A SAFITIN T A2

,(ja' What do you mean by Consumer Behaviour?
ol A (AET AT 00 QAR ?

5]’) What is Geographic Segmentation?
e Reem e
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(k) What is Online Marketing?
wEiRe Rofem Fre

() What is Rural Marketing? *
At Rsterm Fe

(m) What is Marketing Strategy?
Rt i e

Jjn) What is Target Marketing?
o AR e

(@) What do you mean by Channels of Distribution?
5 el IS N @RI 2

2. Answer any four of the following questions:
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W Differentiate between Marketing and Selling.
Rotaw ¢ Ream g =iy @i

na(b) Discuss the objectives of Marketing Research.
Rl iz Sl SEsar e

,W)/ What are the different strategies of pricing?
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(d) Discuss the importance of Consumer Behaviour.
- (OIS DI IF] WIEToA ¢l |

}ﬁ{ Differentiate between Packaging and Branding.
NEIGIeFT 8 ifR-97 N ALy |

¥ Write a brief note on Green Marketing.
@ [etedea Tom g3 AR Bt s

3. Answer any two of the following questions:
TNBF @ @I 75 e Tex we ¢

}ar) Describe the scope of Marketing.
Roie-az oifafa afr <

@) Explain the different stages of product Life-cycle.
Aera GRvers RiSa astof <6 @

(c) State the importance of Market Segmentation.
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(d) Narrate the factors to be considered in choosing the channel of distribution.
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