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The figures in the right hand margin indicate fuil marks.

Candidates are required to give their answers in their own word.s

as far as practicable.

vfu+ avq l<4ttsfr "1,ftn ffircr
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1. Answer any ten of the following questions:

frcu< cs @w qitF aear< bs< qte e

Ja) Mention any two objectives of Marketing.
R"t"tr+< crmnq't RF tzq.r Eeq +rn r

p) What is Marketing Mix?
Rqq-q fr'q"t +,tr r6q?

\8 What is Product?
rt6tr sl-cs TCq'?

rld) Wnat is Personal Selling?' qGqs R-m fir
(e) What is Marketing Promotion?

R"$q A{K fir

2xlO=20

!6 What is Advertising?

Rq"rq fir
(g) What is meant by public Relations?

q-dc-'F6 <e1g fi ctil|:I?

(h) What is product differentiation?
4"f elcffi=S-<"t +.l6F TFI?

jr) What do you mean by Consumer Behaviour? ,'
6q€t <T NlE.l-< qtE3r.t T{N fi mn+r .,t

(i) What is Geographic Segmentafion?
' 
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(k) What is Online Marketing?

q-d-dR{ Rq.n ft,
0) What is Rural Marketing?

,qtft{ Rq.rl fi,
(m) What is Marketing Strategy?

fra6 ffiq-a fi7

p) What is Target Marketing?
ssI Tfqlsr fir

@) What do you mean by Channels of Distribution?
<fri a"rft TsF fr 6<Flltsr?

2. Answer any four of the following questions:
frcr< rv @w FnF Ee$< bq< ns :

Differentiate between Marketing and Selling.
R"ttq s R-qLs-{ rr{I eil?Fsl sr<t I

;(b) Discuss the objectives of Marketing Research.
Rqtq rlcr{"tR BcFf\"fr qlFilE-{t scrt I

gf Wnat are the different strategies of pricing?

aol <t m fr{-<rrr 66a ffiffiq1< fir
(d) Discuss the importance of Consumer Behaviour.

.FfsK qtE-<ct{ e+g qEqlD;rt T-6Stl

Differentiate between Packaging and Branding.
otV+sTlET-{.t \e <Itk-qT {c<]' "[?Fsj sr-3'tl

Write a brief note on Green Marketing.
T{q R"t"ftq-"T S+< esF {(ftg ftot mcn r

ts

5x4=20

I0x2=20 --.,3. Answer any two of the following questions:
frcu-s rv c<rw vfr acr< Ee< nNg e

,!d Describe the scope of Marketing.
Rqtr-e< qRR <fqt $r-Ttl

lpJ Exf,ain the different srages of product Life-cycle.
qcqr< Q-++xe< RGs {t"Nfr <.ftt sL<tl

(c) State the importance of Market Segmentation. ' '
{qf< RsteTLT< s<N Rs TC_Ttt .i,

(d) Narate the factors to be considered in choosing the channel of distribution.
<Sq a"ffft fi-{D6 Rr<Er R!fi{q Rp +rn r


